Paid Advertisement
Management

Get your Ads Micromanaged NOW!-
Improve Rol



What Benefit by Engaging us for
Paid Ads?

Sure, it brings more in your kitty

Huge Saving in spending

Increase in leads assured!

WE DO MICRO MANAGE
PROMOTINAL CAMPAIGNS
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Google

Online advertising platform developed by
Google

Advertisers pay to display their short
advertisements in Google network

Advertisers can list service offerings,
product listings, video content

Ads are placed linked with keywords

Payment against click of ads or on number of
impressions
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Singapore.lImbhousing. -~
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[Project Issues ]

LMB

HOUSING SERVICES

www Imbhousing.com

| DART’ Contribution |

LMB Housing provides
accommodation on monthly
basis, and they were in need
of increasing leads in a tough
market

Cost per acquisition was keep
on going up due to
competitors

Monthly spending was
SGD12,000 but return was less

Want to optimize AdWords
accordingly

We re-set accounts and narrow down
keywords based on client’s exact service.

Targeted with tight keywords
combination related to Serviced
Apartments.

Optimized campaigns with all needed
sitelinks and highlighted the positive
influencing factors in the ads

Optimized ads and Images with our
unique optimization methodologies for
the Remarketing Campaign.

Account turned around with higher
Return on Investment and opened more
campaigns focusing on nearby countries.




Campaign Overview -
LMB Housing

30 days Campaign performance

LMB

HOUSING SERVICES

www Imbhonsing.com

A GO(}gle Adwords IEIEE" Pgﬁg;;mvider - Home Campaigns Opportunities Reporis Tools |'I
BR43195025 = 1
All campaigns: LMB HS Service Provider

Campaigns Ad groups Settings Ads Ad extensions Videos Keywords Audiences Video targeting Auto targets Dimensions Display Metwork -
All enabled campaigns = Segment = Filter = Columns = 1= 4 ~ | Find campaigns Q \iew Change History
M Clicks » vs M Conversions » Daily »
EECTE o+ | oon | sesens | mneee | Lo
® + Campaign Budget * Status |7 Impr. |7 Interactions Interaction rate * Awg. cost 7 Conversions 7 Cost |7 Invalid clicks |7 Avg. CPC
Total - all campaigns SGD335.00/day 181,538 3,271 1.80% 5G03.13 27.00 SGD10,242.56 191 5GD3.
e -|  [F] "Remarketing r, SG030.00/day Eligible 134,889 521 0.429% 2G00.29 200 SGD512.51 a7 SE00.
clicks CTR per click
. B Denmark [EN] Eligible 72 17 3H1% 260212 0.00 SGD3E0T 1 =G0
Smal campaigns clicks CTR per click
SGD175.00/day




Project Issues

HASHMICRO

THINK FORWARD

[

The client was finding
difficulties in securing
qualified leads.

Client offers costly ERP
Solutions to Retail, Travel
and Food and Beverages

Competition from
established brands

AdWords Campaign was
taking higher portion of
promotional budget

Created specific Ad Groups based
on client’s products.

Created Brand Campaign to build
up brand image

Setup Ad Extensions to increase
CTR

Separated High Priced keywords
from other Campaign

Added Negative keywords to cut
down irrelevant queries

Resulted in higher qualified leads
and Conversion and reduced
spending on AdWords with
increased sales




Hash Micro - Campaign

Overview

30 days Campaign performance

Hash Micro - . . Mansger ID: 204-512-3025
A GOOg'e Adwords Cllart « 284-T52-8E7C Home  Campaigns  Opportunities Reports Tools dartacs2014@gmail com - ¢
BR4E1980I5 =
- X R Last 30 days: Aug 1, 2017 - Aug 20, 2017
All campalgns: Hash Micro
Campaigns Ad groups Settings Ads Ad Keyword: A Dimensions Display Network -
All enabled campaigns = Segment = Filter = Columns - [ 4 = || Find campaigns Q View Change History
M Clicks ~ ws M Conversions « Daily =
m Edt.  Detsls~  Bistaiegy - Automate v .
[ Campaign Budpet * Status |7 Impr. 7| 4  Interactions * Interaction rate ? Avg. Pos. |7 Avg. cost |7 Cost |7 Conversions | * Cost /! conv. |7 Invalid clicks * Clicks |7 Avg. CHY
- [EY Hashmicro- Solutions Jan 2017 - DART 5GO220.00/dsy Eligible 12188 354 280% 27 5601232  5GD4,352.43 800 SG048471 7 354 SGD
clicks CTR per click
- [N FM: Brand Awareness SGD15.00/day 1 Eligible 185 pre:] 18.87% 13 SG00.28 SGD7.72 1.00 S607.71 2 pe:] 560
clicks CTR per click
Total - all enabled campaigns 12,262 282 3.08% 27 5GD11.44  5GD4,270.15 10.00 BGD437.01 ) 382 GO0
Taotal - all campaigns 5GD295.00Vday 12,262 382 3.09% 27 5GD11.44  SGD4,370.15 10.00 SGD437.01 9 382 5G0
Total - Search 12,262 282 3.09% 27 5GD11.44  5GD4,370.15 10.00 SGD437.01 9 382 SG0
Total - Display 1] - - 0.0 - SG00.00 0.00 SGD0.00 [} L] el |

Show rows: 500- | 1-3
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AMIRTHAM
-—-_____~:J'_‘_‘_______—-‘—

www.hotelamirthaminn.in

Project Issues | DART’ Contribution |
¢ Re-set the campaign with search
¢ Client’ hotel located in a pilgrim network separately for each
center, and wants to generate leads geography.
other than through hotel booking

portals. * Set up remarketing Campaign

and YouTube Campaigns

* Target market - pilgrims from India, ..
* Created Enticing Ads related to

Pilgrimage center to capture
*  Want to improve realized amount target audience

Singapore and Malaysia.

out of each bookings .
e  Dramatic turn around of account

* Facing higher monthly spending on with increased business during
ads and lesser Conversions the pilgrimage season. We

continue to serve the client




PPC Campaign -
www.hotelamirthaminn.in

30 days Campaign performance

1481344781 - 4 e Mansger D: 884-518-8625
A GOOg'E AdWords Clent = 1481344751 Home Campaigns  Opportuniies  Repors  Tools certace 4gmeiLcom 0 !
BRda1988zs =
. . Last 30 days: Aug 1, 2017 - Aug 30, 2017 ~
All campaigns: 1491344791
Campaigns | Adgroups = Seffings ~ Ads ~ Adestensions = Videos | Keywords | Audiences | Videotargeting  Dimensions  Display Network -
All enabled campaigns « Segment « Filter = Columns = 1= 4 ~ || Find campaigns Q \fiew Change Histary

M Clicks » vz M Conversions » Daily =

AV A N

m Edit « Details « Bidstrategy =+  Automate « -
[} Campaign + Budget *  Status 7 Impr. |7 Interactions * Interaction rate * Avg. cost ? Cost|? Conversions 7 Avg. Pos. ?
. (2] Hote! Bookings - Amirtham I - 5th July TFE000Esy  Elighle 5,044 471 556% 1425 878102 70 7
clicks CTR per click
Total - all enabled campaigns 8044 471 5.86% T14.35 T6,761.02 27.00 17
Total - all campaigns T350.00/day 8044 471 5.86% T14.35 T6,761.02 27.00 37
Total - Search 8044 471 5.86% T14.35 T6,761.02 27.00 37




Project Issues

Niqcgroup.com wants to
promote Certificate and
training programs to promote
six sigma courses

The campaign set up by NIQC
was incurring higher cost with
lesser return

There were frequent issues
with ads disapproval and non-
qualified calls

Created specific Ad Groups based on
trainings offered with highlights of
course

Ad Extensions were placed rightly to
get better visibility about courses and
program

Optimized ads and keywords based
on our unique optimization
methodologies

Added Negative keywords to reduce
non-qualified leads

Targeted keywords and ads more for
Bangalore based students.




Google AdWords — Campaign Overview

30 days Campaign performance

Mr. Prithwi - . . Manazger ID: 834-6108-2025
1 GOOgle Adwords Clland - 335360053 Home  Campaigns  Opporunites  Reporis  Tools dertadk2014g@gmeilcam v ¢
;Tlez:ggﬁgaigns M. Prithy Last 30 days: Aug 1, 2017 - Aug 20, 204

Campaigns | Ad groups Settings =~ Ads = Adextensions = Keywords  Audiences | Dimensions Display Network -
All enabled campaigns = Segment « Filter « Columns = l# 4 ~ || Find campaigns Q, View Change History

BClicks = vs | MNone = Daily =

m Edit = Details « Bid strategy ~ Automate - -

[ Campaign Budget *  Status 7 Impr. |7 Interactions 7 + Interaction rate Avg. cost |7 Cost |7 Avg. Pos. 7 Conversions 7 Conv.
. MIQC Group - DART - 212t Ju T500.00/day - 4233 184 18T T45.65 752608 20 0.00

a F ¥ Elgitie clicks TR oer click

Total - all enabled campaigns 4233 164 38T% T45.95 T7,535.08 30 0.00

Total - all campaigns TH00.00Vday 4233 164 187% T46.95 T7,535.08 30 0.00

Total - Search 4233 164 18T% T46.95 T7,535.08 30 0.00

Total - Display 0 - -~ - T0.00 00 0.00
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Social Media Paid

Social media advertising places ads on social
networking sites.

Social media advertising generates conversation
about your brand, products, and partners.

Demographic segmentation is easy in social
media ads.

Social media advertising helps in increasing the
traffic.



Facebook Ad Copies — Desktop and
Mobile Devices

Desktop Ad Copy

Desktop News Feed

e — LMB Housing Services Pte Ltd

Sponsored )

Your Home For a Few Months @Great Price

10of2 >

il Like Page

Monthly Serviced Apartments

Best Deals For Monthly Rental. Contact Now For Details.

HTTPS/ISINGAPORE . LMBHOUSING.COM/FORMS/CONTACT-U

ifs Like #@ Comment A Share

o

Contact Us

Mobile Ad Copy

.ws—~ LMB Housing Services Pte
2% | Led 1[I

Sponsored

Your Home For a Few Months @Great Price

Monthly Serviced

Apartments Contact Us
https://singapore.Imbhousing.com
D 4
il Like @ Comment »» Share




Facebook PPC Campaigns —
Website Clicks

Charts for 2 Campaigns
.|I| .
M Performance Demographics Placement
4
| 112 112 Results: Link Clicks  $0.48 Cost per Result  2.79% Result Rate
Results: Link Clicks
® 30
| 2,603
‘ People Reached 20
$53.55 o
Amount Spent
| B :
Custom Jul 30 Aug B Aug 13 Aug 20 Aug 27 Sep 3
| 51.00
‘ — 4/_/\-’— 50.00
|




Mobhile News Feed w

72\ Noble Institute of Quality
A2 4 Certification - NIQC

sponsored

[b “es

Only 48 Seats Remaining!

Get Certified in Six Sigma | Black Belt | Green Belt

by our Experts on Six Sigma & Earn 38% Salary
Hike!

Call 9844867108, 9008220960 for Free Demo
Class.

1 of9

>

N\ Noble Institute of Quality
Certification - NIQC

aponsored ¢ &

Ub "o

Only 48 Seats Remaining!

Get Certified in Six Sigma | Black Belt | Green Belt
by our Experts on Six Sigma & Earn 39% Salary
Hike!

Call 9844967108, 9008220860 for Free Demo
Class.

3;*, m;,., g‘ M

A | &,;,

nigcgroup.com
Six Sigma Training Bangalore [ CONTACT US ]
- NIQC™ Group




FB Ads Campaign -NIOC

Campaign Name
e ———

0 Traffic - Email List - Custom Audience
() Leadgeneraion- NG DART

(_) Post Engagement - NIQC DART - 20th Sep

HESH'E |rum ! tampaigns

W0 Riesv

v A Delivery + Resulfs

o Not Delivering 12
Account Spending LimitF — Link Clicks

0 Not Defivering i
Account Spending LimitF L eads (Form)

O {nacfive 43
Post Engag...

Reach

§ 40

20%

11,000
People

Impressions

6,199

{134

217

19,703
Tolal

Columns: Performance ¥ Breakdown v
Cost per
- Amount Spent
el LR
Per Link Clck
{1104 136079
Per Lead F...
t07h {3261
Per PostEn...

£,00000

Tatal Spent




Facebook Dash Board

Lead generation 28 & 40.0% R79.99 A 0.7% 5744 & 70.4% 2223980 & 53,6%
1 Campaign Leads (Form) Per Lead (Form)
| ]
Age and Gender Age Gender Hour
Reach w Amount Spent w Reach w Amount Spent w
Women Men 10%
12.26% (760) 11.57% (¥353.89)  87.61% (5,432) 87.54% (2,676.96)
Age
oo
S
: [— 5%
B 5 e
| 655
| 5564 | I
[1sal
o i
60% 40% 20% 0% 0% 20% 40% 60% 12 AM 6 AM 12PM 6PM




Facebook

Desktop News Feed w 3o0f14  (

he——— 1

N

Customized Just For You
Sponsored - @

ifr Like Page

Friends are siblings God never gave us. Buy this beautiful BFF Keychain
for your best sibling!

CUSTOMIZEDJUSTFORYOU.COM
Click now to get FREE SHIPPING and 30% OFF!
customizedjustforyou.com

Shop Now

>

\m Customized Just For You ik Like Page
Re Cnonsored < 9

Friends are siblings God never gave us. Buy this beautiful BFF Keychain for
your best sibling!




Q, Search «

FB Ads Campaign -

n = Ads Manager

Customized Just For You (228263... w

Y Filters +

B: Account Overview

Campaign Name

BFF Since Keychain - Dar ...

BFF Since Keychain - Dart

Conversions_Custam Penni...

Custom Keychaing - Dart

a8 BsBEB

Wothers Day Moon Sales

f

Results from 8 campaigns

Excludes deleted items

a Campaigns

More Rules =

Delivery = Res... Reach

@ Active 16 519
Link CI...

® Active — ]
Purcha...

® Active — 4
Purcha. ..

® Active = 1,347
JAdSets A Compl...

® Artive — 4437
Purcha. ..

B A rtivn 1z £OT

— 79,378

People

Impres...

526

40

1,896

22647

2nand

124,036
Total

=8 Ad Sets

Cost per
Result

§0.36
PerLink ...

PerPurch...

PerFurch...

PerComp...

PerFurch...

Amount

Spent

¥6.06

$0.68

$0.00

$3.09

§171.44

r47T4 QT

$1,012.53
Total Spent

Discard Drafts 4 Review and Publish (1) K-

Lifetime: Apr 9, 2018 - May 17, 2018 «»

Ends

Ongaing

Ongaing

Ongaing

Ongaing

Ongaing

B Ads

Columns: Performance »

Link
Clicks

16

1selected (%)

Breakdown ¥ Export »

Woebsite
Purchases °

Total




Facebook Dash Board

Frequency @ ¥ Unique Link Clicks @ Reach @ Amount Spent @
1.93 1,330 85,148 $1,076.53
1.53 Frequency
1.3
1.2
11
1
Apr7 Apr 10 Apr13 Apr 16 Apr 19 Apr22 Apr 25 Apr 28 May 1 May 4 May 7 May 10 May 13 May 16
Age and Gender Age Gender Hour
Roach w Amount Spant w Roeach w Amount Spent v
Women Men 10%,
82.00% (69,821) 85.15% ($916.65) 17.55% (14,943) 14.44% ($155.42)
Age
! 1397
T EE—— 024 ®
T —— 2638 —— o
—, 1% 44—
———  45-54
p— 55-64 1 II II
— e - Huwunun
30% 20% 10% 0% 0% 10% 20% 30% 12 AM 8 AM 12 PM 8 PM




Facebook Ad Copy - . advantage

(1 ems and blinds

Advantage Rockhampton

DeskiopHaws Fdod' 9 LRI ,,ﬁ,w Advantage Screens and Blinds il Like Page

[Des.. Rockhampton posted an offer
Sponsored - &

A Advantage Screens and Blinds ol Li
advartage ike Page .
D Rockhampton posted an offer ©15 YOUR HOME CRMSAFE ? % @
Sponsored - # If you have heen thinking about installing Crimsafe Security Screens
@S YOUR HOME CRIMSAFE ? = @ or Crimsafe Security Doars -NOW is the time to act! ... See Mare

If you have been thinking about installing Crimsafe Security Screens
or Crimsafe Security Doors -NOW is the time to act! ... See More




FB Ads Campaign - Advantage
Rockhampton

Advantage Rockhampton (105912... = Discard Drafts 4 Review and Publish 3) [+]

Q, Search » Y Filters = |+ farow the dat f il This month: May 1, 2018 - May 17, 2018 »
B: Account Qverview B3 Campaigns 28 AdSets B Ads
More w Rules w Columns: Performance » Breakdown Export »
Cost per
Ad Set Name & Delivery - Results Reach Impressions Result Budget Amaount Spent
Post: *SUPERB MAY SPECIALS | SECURTY DO ® Aclive (Learning) @ 3] 124 138 038 2200 §5234
Approved PasLEnga Por Fosl Eng Lifatime
Post: "€1S YOUR HOME CRIMSAFE 7 &= @ ® Racanily Completed i 1,168 1 280 #1326 $15.00 §1495
Pust Engag PerPesl Eng Lifstims
Post. *HERD OF THE MONTH CRIMSAFE'S UNIQ... ® Recently Completed 7 &70 959 §2.42 $17.00 §1695
PostEngag FerFostEng.. Lifstime
Post. €IS YOUR HOME CRIMSAFE 2 = @ ® Racantly Completed 30 1471 1534 077 2200 §230
rosttngag FerFesteng Litstime
Post: "CRIMSAFE SECURMY DOORS AND SCRE ® Racently Completed 958 1 2386 {3000 $§2393
Mezzaning PerMzszagl Lirstima

4y Results from 35 ad sets — 6,690 11.798 — $1768.00

l.oading Peopit Tozal Tats! Spent




Facebook

ash Board

Frequency @ ¥

2.08

2.08 Frequency

2

15

#~

Unique Link Clicks @

436

Reach @

30,246

Amount Spent @

$931.87

\/——'\

Aug 2017 Sep 2017 Oct 2017 Nov 2017 Dec 2017 Jan 2018 Feb 2018 Mar 2018 Apr 2018 May 2013 Jun 2013
Age and Gender Age Gender Hour
Reach w Amount Spent w Reach w Amount Spent w
Women Men 10%
70.46% (21,311) T76.43% ($712.19) 28.25% (8,543) 22.73% ($211.85)
Age
- 1321 Ba
e 53+
— — 5%
Eaeess—— 354
EEeee——— 1507 —
[ B
— s h | |
oo MEmal i
30% 20% 10% 0% 0% 10% 20% 30% 12 AM 6 AM 12 PM & PM




Weekly Report

Weekly Report gives an overview of account. It includes
our recommendation to further improve campaigns and
contains statistics on

* Average Position
- CTR

e Conversion Metrics



Weekly Report

Campaign Report
Impression| .. Average Average

Date . Clicks| CTR CPC Cost Position
Sep 26th -02 Oct | 220,217 | 1772 | 0.80% $0.09 $151.32 3.1
Oct 3rd-Oct 9th | 218,841 | 2158 | 0.99% $0.10 $225.47 4.3
7th Nov - 17th
Nov 130,783 1541 | 1.18% $0.15 $229.69 1.2
18th Nov- 24th
Nov 111414 1224 | 1.10% $0.10 $120.82 1.2




Specimen Weekly Report

Impressions
400,000 f
l 319,026 I 331:309 I
300,000
205,549
200,000
109,261
100,000 1
0 T T T 1
15th Decto 22nd Decto 29thDecto 5thlJanto
21st Dec 28th Dec 4th Jan 11th Jan
Average Position
35 =3 —
3 ~
- 2.4
2.5 4
2 17 [——JAverage Position
1.5 4—
1 |
o5 1| ——Linear (Average
.0 Position)

15th Dec 22nd 29th Dec 5th Jan
to 11th

to 21st
Dec

Dec to
28th Dec

to 4th

Jan Jan

pa

Average CPC
50.70 $0.60
$0.60 — $0.52 $0.51
5047
$0.50
$0.40
$0.30
$0.20
$0.10
$0.00 . . .
15th Decto 22nd Decto 29th Decto 5thJanto 11th
21st Dec 28th Dec 4th Jan Jan
Click through Rate

0.50% 045%

0.369 038% — |
0.40% 033y  030%
0.30% -— —
0.20% +— —  [ICTR
0.10% —+— | ——Linear (CTR)
0-00% T T T 1

15th Dec 22nd Dec 29th Dec 5th Jan to

to 21st
Dec

to 28th to 4th Jan 11th Jan
Dec




Next Steps!

* Confirmation of project

o Sharing the domain details, target market/keywords. Confirming
the mode of payment of our charges and agree on compensation

* Planning phase
o Conveying the precise objectives of your campaign

Building campaign
o We will generate keyword lists, Ad texts, Campaign structure

Activation of your campaign
o Going live online

Evaluating the results
o Review the weekly report and track the results




Ads @ Searches

is the Digital Marketing Division of DART
Info Services Private Limited. We Are Google Partner, and we have
more than 11 years experience in digital marketing. We provide cost
effective and high quality digital marketing services

Search Engine marketing
(SEM), Social Media Optimization (SMO), Search
Engine Optimization (SEO).
Search Analysis, Web Analysis, Market
Analysis, Keyword Depth Analysis, Digital
Marketing Advisory Services
Targeted Audience Remarketing,
Mobile Targeted, Brand Remarketing, Product/Service
Remarketing.
Hyper-local Mobile
Display Advertising, Local Awareness Ads, Radius
Targeting Ads




Ads® Searches Sesde
artner

Digital
Marketing
strategies

Search

. Search
Engine .
L. Engine
Optimizatio Marketing

Social
Media
Optimizatio
n

Video
Marketing

ADSONSEARCHES.COM

#1157, 20th Cross 5th Main, HSR Layout, Sector — 7, Bangalore, India - 560 102
www.adsonsearches.com info@adsonsearches.com

www.dartconsulting.co.in/digital-marketing-management.html
Phanee 401 ORN 47994 7126 Mahila: 101 052 QO™ 404



http://www.adsonsearches.com/
mailto:info@adsonsearches.com

