
Paid Advertisement 

Management 
Get your Ads Micromanaged NOW!-   

Improve RoI 



What Benefit by Engaging us for 
Paid Ads? 
 

Sure, it brings more in your kitty 

 

Huge Saving in spending 

Increase in leads assured! 

WE DO MICRO MANAGE 
PROMOTINAL CAMPAIGNS 



afc.org.uk www.indiansummerlinen.com 

www.g116.sedaghatlaw.net 

mistura.com 

www.customizedjustforyou.com 

www.ahadvantagescreensandblindsrockm
pton.com.au 

Portfolio 



Portfolio 

www.hotelamirthaminn.in 
www.Hashmicro.com 

www.Hashmicro.
com www.Singapore.lmbhousing.com 

www.Sellhousequickva.com 

thelaundrybasket.in 



Google Ads 
Online advertising platform developed by 
Google 
 
Advertisers pay to display their short 
advertisements in Google network 
 
Advertisers can list service offerings, 
product listings, video content  
 
Ads are placed linked with keywords 
 
Payment against click of ads or on number of 
impressions 
 



 

Google Ads worked for them! 
Why don’t you try? 

 

d 



 
Singapore.lmbhousing.

com 
 Project Issues 

 

• LMB Housing provides 

accommodation on monthly 

basis, and they were in need 

of increasing leads in a tough 

market 

• Cost per acquisition was keep 

on going up due to 

competitors 

• Monthly spending was 

SGD12,000 but return was less 

• Want to optimize AdWords 

accordingly 

DART’ Contribution 

• We re-set accounts and narrow down 

keywords based on client’s exact service. 

• Targeted with tight keywords 

combination related to Serviced 

Apartments. 

• Optimized campaigns with all needed 

sitelinks and highlighted the positive 

influencing factors in the ads 

• Optimized ads and Images with our 

unique optimization methodologies for 

the Remarketing Campaign. 

• Account turned around with higher 

Return on Investment and opened more 

campaigns focusing on nearby countries. 



 
 

Campaign Overview - 
LMB Housing 

 
 30 days Campaign performance 



www.HashMicro.com 
 Project Issues 

• The client was finding 

difficulties in securing 

qualified leads.  

• Client offers costly ERP 

Solutions to Retail, Travel 

and Food and Beverages 

• Competition from 

established brands 

• AdWords Campaign was 

taking higher portion of 

promotional budget 

• Created specific Ad Groups based 

on client’s products.  

• Created Brand Campaign to build 

up brand image 

• Setup Ad Extensions to increase 

CTR 

• Separated High Priced keywords 

from other Campaign  

• Added Negative keywords to cut 

down irrelevant queries 

• Resulted in higher qualified leads 

and  Conversion and reduced 

spending on AdWords with 

increased sales 

DART’ Contribution 



 
 

Hash Micro - Campaign 
Overview  

 
 

30 days Campaign performance 



 www.hotelamirthaminn.in  

• Client’ hotel located in a pilgrim 

center,  and wants to generate leads 

other than through hotel booking 

portals. 

• Target market - pilgrims from India, 

Singapore and Malaysia. 

• Want to improve realized amount 

out of each bookings 

• Facing higher monthly spending on 

ads and lesser Conversions 

• Re-set the campaign with search 

network separately for each 

geography. 

• Set up remarketing Campaign 

and YouTube Campaigns 

• Created Enticing Ads related to 

Pilgrimage center to capture  

target audience 

• Dramatic turn around of account 

with increased business during 

the pilgrimage season. We 

continue to serve the client 

 

Project Issues DART’ Contribution 



 
PPC Campaign -  

www.hotelamirthaminn.in 
 30 days Campaign performance 



NIQCGroup.com 
 

• Niqcgroup.com wants to 

promote Certificate and 

training programs to promote 

six sigma courses  

• The campaign set up by NIQC 

was incurring higher cost with 

lesser return 

• There were frequent issues 

with ads disapproval and non-

qualified calls 

• Created specific Ad Groups based on 

trainings offered with highlights of  

course 

• Ad Extensions were placed rightly to 

get better visibility about courses and 

program 

• Optimized ads and keywords based 

on  our unique optimization 

methodologies 

• Added Negative keywords to reduce 

non-qualified leads 

• Targeted keywords and ads more for 

Bangalore based students. 

 

 

Project Issues DART’ Contribution 



Google AdWords – Campaign Overview  
 

30 days Campaign performance 



Social Media Paid 
Advertising 

S 
r 



Social Media Paid Advertising  

Social media advertising places ads on social 
networking sites. 
 
Social media advertising generates conversation 
about your brand, products, and partners. 
 
Demographic segmentation is easy in social 
media ads. 
 
Social media advertising helps in increasing the 
traffic. 

 
 



 Facebook Ad Copies – Desktop and  
 

 Mobile Devices   
Desktop Ad Copy Mobile Ad Copy 



Facebook PPC Campaigns – 
Website Clicks 



Facebook Ad Copy - NIQC 
 

o 



FB Ads Campaign -NIQC 



 
Facebook Dash Board 

 



 
Facebook Ad Copy - 

Customized Just For You 
 

d 



FB Ads Campaign - Customized 
Just For You 



 
Facebook Dash Board 

 



 
Facebook Ad Copy - 

Advantage Rockhampton 
 



FB Ads Campaign - Advantage 
Rockhampton 



 
Facebook Dash Board 

 



 
Weekly Report gives an overview of account.  It includes 
our recommendation to further improve campaigns and 
contains statistics on  

 

• Number of clicks 

• Average Position 

• Impressions 

• CTR 

• Average CPC 

• Conversion Metrics 

Weekly Report 



Specimen Weekly Report 

Campaign Report       

Date 
Impression

s 
Clicks CTR 

Average 
CPC 

Cost 
Average 
Position 

Sep 26th -02 Oct 220,217 1772 0.80% $0.09  $151.32  3.1 

Oct 3rd-Oct 9th 218,841 2158 0.99% $0.10  $225.47  4.3 
7th Nov - 17th 
Nov  130,783 1541 1.18% $0.15  $229.69  1.2 
18th Nov- 24th 
Nov 111414 1224 1.10% $0.10  $120.82  1.2 



Specimen Weekly Report  
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Getting Started - Next Steps! 
• Confirmation of project 
 
o Sharing the domain details, target market/keywords.  Confirming 
the mode of payment of our charges and agree on compensation  
  
• Planning phase     
o Conveying the precise objectives of your campaign  
  
• Building campaign 
o We will generate keyword lists, Ad texts, Campaign structure  
  
• Activation of your campaign 
o Going live online 
  
• Evaluating the results 
o Review the weekly report and  track the results 



DIGITAL MARKETING:  Search Engine marketing 
(SEM), Social Media Optimization (SMO), Search 
Engine Optimization (SEO). 

ANALYTICS:  Search Analysis, Web Analysis, Market 
Analysis, Keyword Depth Analysis, Digital 
Marketing Advisory Services  

REMARKETING:  Targeted Audience Remarketing, 
Mobile Targeted, Brand Remarketing, Product/Service 
Remarketing. 

TARGETED MARKETING:  Hyper-local Mobile 
Display Advertising, Local Awareness Ads, Radius 
Targeting Ads 

    ADSONSEARCHES.COM is the Digital Marketing Division of DART 
Info Services Private Limited. We Are Google Partner, and  we have 
more than 11 years experience in digital marketing.  We provide cost 
effective  and high quality digital marketing services 



DART 

Digital 
Marketing 
strategies  

Search 
Engine 

Marketing 

Web 
Analytics 

Video 
Marketing 

Social 
Media 

Optimizatio
n 

Search 
Engine 

Optimizatio
n 

ADSONSEARCHES.COM 
 

#1157, 20th Cross 5th Main, HSR Layout, Sector – 7,  Bangalore, India - 560 102 
www.adsonsearches.com  info@adsonsearches.com 

www.dartconsulting.co.in/digital-marketing-management.html 
Phone:  +91  080 4224 7136 Mobile: +91 953 807 606 

http://www.adsonsearches.com/
mailto:info@adsonsearches.com

